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Lunedi 16 aprile ore 17:30
Political communication in election campaigns. Adoption, use and by parties,
candidates and citizens.

Martedi 17 aprile ore 15:45
News production and social media. Opportunities and consequences

Mercoledi 18 aprile 14:00
Limitless data, limitless research opportunities? Methodological and other
considerations in social media analysis

AULA B2 - POLO DIDATTICO DELLE PIAGGE

Roberta Bracciale (Universita di Pisa)

Maurice Vergeer (Radboud University, Nijmegen - NL)




